Abstract-Business schools are one of essential ingredients in Chinese higher education system, where they assume the important tasks of training administrative talents and providing a theoretical and intellectual support for national economic development. By nature, business schools are closely connected to the society, in which they should take certain social responsibility. With the rapid development of China's economy, the advancements of corporate social responsibility education will become an important factor to the business schools' success and to the sustainable development of companies in general. As the cradle of training senior management talents, business schools should pay more attention to the education of social responsibility. This paper studies the present situation of business school in regard to social responsibility education, with its development trends, challenges and opportunities. From a brief literature review, the paper has synthesized the developing trends as well the existing problems. Finally, through stakeholder approach, some the countermeasures are proposed in regard to curriculum development, teaching and evaluation method, and school running pattern as well.
INTRODUCTION
Harvard Business School has seen a history of over one hundred years since it was founded in 1908. And twenty years have passed by since the beginning of MBA education in China's business schools in 1991. As an essential ingredient of higher education system in China, and business schools assume the important tasks of training administrative talents and providing a theoretical and intellectual support for national economic development. By nature, business schools are closely tied to the society, where they should take certain unavoidable responsibilities toward the society. In recent days, a series of events have attracted the public attention, such as the food safety, the quality of engineering project and the working conditions. Some has criticized the lack of supervision system, where some others blamed business schools for their incompetence to train responsible managers. In this content, business schools' role in the education of social responsibility draws varied interest and accents.
This paper studies the present situation of business school in regard to the education of social responsibility against the background of globalization. It first resumes the developing trends of business schools in China with its opportunities and challenges. Then the existing problems of business education of corporate social responsibility are analyzed. Finally some countermeasures are suggested by way of stakeholder approach.
II. LITERATURE REVIEW

A. Corporate Social Responsibility
Corporate Social Responsibility (CSR) is the legal liability and moral obligations that the enterprises undertake to meet stakeholders' expectations. The concept was first introduced by Oliver Sheldon, when he studied the American companies in 1923. Sheldon connected the Corporate Social Responsibility with other responsibilities which managers and owners of corporations should meet the needs of the different social groups. He supposed that the Corporate Social Responsibility should include moral elements [1] . Later, other scholars have continued the study in this filed and some contributions have be made, which mainly include the stakeholder theory [2] , triple bottom line [3] , pyramid model [4] , etc.
B. Business School
With the constant intensification of business schools' internationalization, the accreditation of business education quality has become one of comparative advantage and methods of differentiation for business schools in China. These standards are constituted by the Sustainability Reporting Guidelines of the Global Reporting Initiative, the Principle of Responsibility Management Education of Global Impact initiated and the accreditation standards of AACSB (Association to Advance Collegiate Schools of Business) and AMBA (Association of MBAs).
At the same time, scholars and directors of business school in China have also noticed the significance of CSR education. Fanghua Wang, ex-director of Fudan's business school, pointed out that business schools should take the responsibilities of "role", "behavior" and "moral" [5] . In other words, business school should not only play its own role, behave in a correct way and be moral. To meet the expectations, business schools should first promote the social economical development, cultivate management talents and contribute to the business intelligence generation to the society. Then, business schools are also legal entities, so they should also behave themselves, reflecting obligation of "behavior". Finally, in a continually changing environment, business schools should also undertake their moral responsibilities.
C.
Comparative Analysis of Business School's Social Responsibility and Corporate Social Responsibility
While the concepts of CSR can help the understanding of business schools' social responsibility, the two have also significant differences. The following table has summarized some major distinctions of the two (Table 1) . 
III. DEVELOPMENT TRENDS OF CHINA'S BUSINESS SCHOOLS IN SOCIAL RESPONSIBILITY EDUCATION
A. Challenges of Business Schools' Social Responsibility Education 1) Pressures from internationalization As the cradle of training senior management talents, business schools in China are facing the constant pressure of foreign competition in the process of globalization.
Firstly, foreign schools are now extracting a large number of talented students with better service and higher education quality.
Secondly, while introducing the sophisticated concepts and theories from the west, they are lack of advanced teaching resources and teaching methods to train innovative talents with international thoughts [6] . CSR education is one of these courses, where the concepts still needs some localization efforts to meet the needs of students in their practice.
Lastly, as thousands of foreign companies entered China, and as more and more Chinese firms are going abroad, business schools' efforts to meet the society's expectations are lagging behind.
2) Pressure from international certification
The international accreditation is a la mode among business schools in China. At the present, only a few schools have enjoyed the privilege. And as business education is highly homogeneous with the current business education system, the international accreditation is now considered as the ticket to the first level of development as well as guarantee to marketing success.
3) Pressure of intense domestic Business education of China has a history of over twenty years since 1979, and there are more than 200 programs at MBA level are offered throughout the country. And every year, business school will recruit tens of thousands of students. While students enjoy more choices and accesses to various schools at home and abroad, the competition is becoming, to some extent, cut-throat among these schools. In the fierce competitive environment, business schools are required to meet the students' needs and to improve students' comprehensive quality. Most of business schools have realized that the social responsibility is an indispensable part in the business education.
B. Existing Problems of Business Schools' Social
Responsibility Education 1) Lack of attention While the CSR is integrated into business education, the course is often categorized as selective or optional, and for most of business schools, it is not treated as a "core course" or basic course such as management science or strategic management. But it is clear that the CSR can provide, at least, an approach to sustainable development in regard to management in general, and to various managerial disciplines in decision-making, execution and impact evaluation, etc.
2) Case teaching method without Chinese local culture context
In business education, case teaching method is a unique teaching method which tightly combines theory with practice. But, in China there are few insightful cases of Chinese enterprises. Because of uncoordinated research efforts and of less academic accent, the cases developed in the west used are either quite far from China's business, or the cases are written in such a manner that cannot be qualified as case, but only story of fiction.
3) School-running patterns With the intensification of global commercial exchanges, and the internationalization of business education, China's business schools open their gate for various cooperation with foreign business schools. But this is submitted to red-tape and formalities both at home and abroad. In addition, some business schools adopt the model of "outsourcing", while less attention has been devoted to curriculum integration. Thus some considerations arise for the overall quality of the business education.
4)
Limitation of thesis writing The theses wrote by students of business school are usually research-orientated, which means their work brings little effect on real business practice. While the CSR are practice-based, the research orientation limits, as a result, the acceptance and diffusion of CSR concepts, and limits, also its further development in China's context.
5)
No brand features of business school China's business schools are generally less famed than their counterpart in the west. The cases and case teaching method of Harvard Business School are already widely accepted by the global business schools, and they become the most prominent features of Harvard Business School [7] .Comparatively, less has been done in China, let alone to have some insights in regard to CSR education.
IV. THE COUNTERMEASURES FOR THE DEVELOPMENT OF BUSINESS SCHOOL
A. Expectations from stakeholders
Business schools should assume more responsibilities than the classic schools. To determine their social responsibilities, a stakeholder's approach will be of aspirations and guidance. Following is the figure (figure I) showing diverse stakeholders of business schools. (table II) . D!ffe rentiated CSR curriculum As expectations and needs of stakeholders are different, curriculum should be developed accordingly, taken into account of regional, sector and industrial context. Moreover, the content of the curricula should contain frontiers of the latest theoretical achievements as well best business practices so that students can systematically understand the concept and practice CSR [8] .
2) CSR curriculum as core course According Etzioni, business education appears not only to fail to improve the moral character of the students but may actually weaken it [9] . Thus, business school should devote more attention to the education of CSR, which signifY more efforts, more time and more practice in curriculum design and delivery.
Teaching Methods
1)
Integrating Chinese cases The purpose of case teaching is to help students learn problem-solving ideas from the cases. For students of China's business schools, most of the students are facing practical problems of China's special context. To integrate China's own CSR cases will certainly be necessary to enhance the overall curriculum delivery.
2) Diversification of teaching methods At present, the method of "cramming education" is still used in many business schools, while various effective ways cannot be used due to management formalities and limited conditions. Therefore, the teachers' teaching ability should be further strengthened to deliver CSR courses in a more effective and efficient manner.
3) Integrating latest academic achievements CSR education is one of the most changing fields, which requires adapted combination of CSR theories and practices, because the discipline of CSR, itself, is under constant developments. Consequently, teachers of CSR should keep abreast of the frontiers of academic achievements and theories, and apply these theories into teaching effectively [10] . This can help the students master the frontiers of management theories and apply these theories into the management practice in the future.
D. Evaluation System
1)
Thesis writing To encourage the interests of students, professors as well as employers, the recommanded scope of the theses should be broadened to contain such latest academic achievements and best practices. Especially in regard to CSR education, the real world business cases should be encouraged.
2) Testing methods As CSR education requires theoretical study as well as business practice and moral considerations, business schools should set up a variety of testing methods, and calculate the final assessment results based proportionally. In addition to the examination and papers, video tapes, social practice, various initiative, collective contribution should also be included, as the best result of CSR education is not the academic score, but the consideration and effort to make our world a better place to live in.
E. School-running Patterns
1)
School-enterprise cooperation Enterprises are not only the receiver or consumer of business education; they can also be integrated in the education process in such field as curriculum development, case building, course delivery assessment, mobile class and internship. Only when business schools and enterprises work together to develop CSR education, can this particular course be of significant contrition to the society in general.
2) International cooperation Domestic business school should also strengthen their cooperation with international business schools, where schools of different context and background can learn from each other, and benefit the academic resources of the others. Exchanges can be at multiple level, students, professors, directors all can be integrated in the international cooperation.
V. CONCLUSION
In this paper, the situation and development trends of business schools' CSR education is summarized, and the existing problems are analyzed.
Then from the analysis of business school's stakeholder, their category and their expectations, we have provided some counter measures to strengthen CSR education by way of curriculum development, teaching methods, school running patterns, and evaluation system. To give the CSR education in China's business schools a full play; business schools should devote more attention and strength to the CSR education through adapted curriculum, diversification of teaching methods, and effective stakeholder cooperation.
Business schools are now in a changing globalized world. To succeed, and to contribute to the overall development of the country, region, city and community where they are located, where they operate, business schools have still a long way to go. CSR education may serve as both an approach to differentiation but as a strategy of integration and anticipation.
